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Brisbane Marketing
A wholly-owned subsidiary of Brisbane
City Council, Brisbane Marketing
provides a leadership role in shaping
the city’s future prosperity.
Brisbane Marketing’s chief responsibility is
to facilitate economic growth and promote
Brisbane nationally and internationally as
Australia’s new world city.
In 2014/15 this has been demonstrated
through internationally significant projects
like the Brisbane Global Cafe thought
leadership event prior to the G20 World
Leaders Summit, the Asia Pacific Screen
Awards, co-ordination of the new Brisbane
Asia Pacific Film Festival and delivery of the
Brisbane 2022 New World City Action Plan.
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Brisbane 2022 New World City Action
Plan is an industry-led vision for the future
to continue the momentum delivered by
hosting the G20. On behalf of the Lord
Mayor, Brisbane Marketing will drive
implementation of the actions outlined in the
seven-year plan.
Brisbane’s $146 billion economy is on track
to grow to more than $217 billion by 2031.
Brisbane Marketing will continue to work
in partnership with council to network with
government, business, industry and the
community to advance the economic and
social value of the city and the Greater
Brisbane region.

Our purpose
To create a more prosperous Brisbane
• Partner with council, government and
business to drive economic growth
through investment and talent attraction,
tourism, events, conventions, commerce,
innovation and education.
• Promote Brisbane as Australia’s new
world city, a great destination, a serious
player on the world stage and hub for the
Asia Pacific region.

competitive, digitally savvy business
environment that attracts talent and
enterprise.
• Create customer value by bringing
together people and organisations for
their mutual benefit and the broader
benefit of Brisbane.
• Persuade others to invest, visit, meet,
study, work, live and play in Brisbane.

• Champion a commitment to high-quality
service, unique visitor experiences,
innovative ideas, and a globally
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Lord Mayor’s Foreword
Brisbane has experienced
a phenomenal year of
opportunity and growth.
Last November, our city
featured on the global
stage when we welcomed
international G20 leaders to
our friendly city. Our successful hosting of the
Summit and the preceding Brisbane Global Cafe
proved we are capable of staging major events to
the highest standards. We are fast becoming
a serious player in the Asia Pacific market and
it is now critical that we continue to maintain
this momentum.
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Post-Summit and Cafe, I tasked the Lord Mayor’s
Economic Development Steering Committee,
led by Brisbane Marketing Chairman Ian Klug,
to set economic benchmarks for our sustained
growth across this global marketplace. We
undertook extensive engagement with more than
1000 people – representing 500 different local,
national and international organisations – and
the steering committee subsequently delivered
the Brisbane 2022 New World City Action Plan,
which follows on from the highly successful
Window of Opportunity program.

The Brisbane 2022 report highlights seven
key economic priorities, eight industry growth
sectors and more than 100 recommended
actions to drive job growth and sustainable
prosperity for Brisbane over the next seven years
– a period forecast by global economists to
be transformative.
The plan will be largely driven by Brisbane
Marketing leading broad collaboration across
industry, academia and community in a unified
vision of smart, sustainable growth.

I am excited about our future and look forward
to working with the Brisbane Marketing Board
and our Team Brisbane partners to deliver on
our vision of being the world’s pre-eminent new
world city.
I would like to thank the Brisbane Marketing
Board, CEO John Aitken and his team for their
past year’s work, which was unprecedented in its
global outreach and the opportunities it created
for our city’s future.
Graham Quirk
Lord Mayor
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Chairman’s Review
The 2014/15 year
has seen Brisbane
experience a paradigm
shift in how it is viewed
by the rest of Australia
and the international
community.
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representatives from the education, arts and
sporting communities, not-for-profit groups and
global best-practice experts like Professor Greg
Clark, one of the world’s leading urbanists.
The Brisbane 2022 New World City Action Plan
offers a fresh approach to guide us in our next
steps towards escalating job creation, improving

The effect on Brisbane of
the G20 Leaders Summit will reverberate for
years to come. The core business of Brisbane
Marketing is to continue to drive economic
development for the city and capitalise on the
energy and excitement generated by the Summit.

the quality of life now and for future generations

Hosting the G20 was a game changer.
Brisbane will be remembered for setting a new
international benchmark for such a globally
important meeting of minds. I am proud to say
Brisbane Marketing helped set that benchmark
by presenting a world-first G20 leveraging
program which garnered acclaim and worldwide
media coverage for the city.

our role to work with the city to realise a vision

At the instigation of the Lord Mayor and
following swiftly on from the G20, a highlight
for Brisbane Marketing was the delivery of the
Brisbane 2022 New World City Action Plan
which, on behalf of the Lord Mayor’s Economic
Development Steering Committee, I presented to
him in May 2015.

and agribusiness.

Following an extensive consultation process,
Brisbane 2022 is a strategy to strengthen
Brisbane’s place as the pre-eminent new
world city; one of immense opportunity and
an international hub of creativity buzzing with
talent, capital and major events.

Lord Mayor’s trust in what we can achieve is not

Brisbane Marketing listened to more than
1000 individuals from key industry sectors
and associations, government agencies,

implementing the plan, 2015/16 will see Brisbane

and entrenching the city as an economic and
cultural hub for the Asia Pacific.
Putting the plan into practice is going to redefine
Brisbane Marketing. It has become part of our
fabric to undertake such bold endeavours. It is
and skillfully collaborate with all stakeholders,
particularly those from Brisbane’s growth sectors:
knowledge-based and corporate services;
accommodation and visitor economy; higher and
international education; energy and resources;
creative and digital; property development and
construction; advanced manufacturing; and food

Brisbane Marketing could not do this though
without the support of Brisbane City Council.
We are fortunate to have a visionary Lord Mayor
willing to engage for the long-term benefit of
the city. It makes Brisbane Marketing unique to
Australia and I think the envy of other cities. The
taken for granted and is evident in his enthusiasm
to endorse the Brisbane 2022 New World City
Action Plan and give us the green light to run
with it.
Along with taking the first crucial steps in
Marketing present the Asia Pacific Screen
Awards, the 10th annual Lord Mayor’s Business

Awards and the Brisbane Asia Pacific Film
Festival. We will also lend our support to major
events like the Brisbane International, World
Science Festival Brisbane, the 8th Asia Pacific
Triennial of Contemporary Art at QAGOMA,
Brisbane Festival, the first cricket Test between
Australia and New Zealand, Medieval Power:
Symbols and Splendour at Queensland Museum,
and Les Misérables.
Major events are expected to deliver a projected
$100 million in economic value for Brisbane in
2015/16 through visitor nights. We are proud to
play our role in delivering this for the city.
Brisbane Marketing is a cohesive team covering
a number of business units. My thanks to our
Chief Executive Officer John Aitken, and Brisbane
Marketing staff for their ongoing commitment
and effort. Thank you as well to my fellow board
members for their valuable time and expertise.
This year we thank and farewell long-serving
director Belinda Walters and welcome new board
member Monica Bradley, who has expertise in the
digital economy.
Thank you also to our Brisbane Marketing
members and corporate partners. My sincere
thanks go to Lord Mayor Graham Quirk, Deputy
Mayor and Infrastructure Committee Chair Cr
Adrian Schrinner, Chair of the Finance, Economic
Development and Administration Committee Cr
Julian Simmonds, and all members of the Civic
Cabinet.
Finally, I want to thank Greg Bowden, Director
of Strategy, Communications and Economic
Development, and his team in the Lord Mayor’s
Office for their enduring support.
Ian Klug
Chairman
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CEO’s Review
The past 12 months
presented a number of
unique opportunities
for Brisbane, and
Brisbane Marketing as
an organisation.
Among many highlights,
two events dominated
2014/15 which will go down as one of Brisbane’s
most significant years for economic development
and global recognition.
The first half was focused on preparations for the
G20 Leaders Summit and our role, as Brisbane
City Council’s economic development board, in
leveraging it to the best advantage for the city.
As a team we achieved an overall economic impact
of $966 million, while G20-connected international
media exposure for the city in 2014 resulted in
48,000-plus articles worldwide and an estimated
value of $US170 million ($AUD195 million).
Outcomes for 2014/15 included significant
investment in key strategic areas. Brisbane
Marketing’s support through its Hotel Investment
Strategy has helped attract three new fullybranded, fully-serviced hotels for the city to
offer 649 more rooms to meet the growing
market demands of travellers and boost our
local economy.
We also made significant representations
through the Queen’s Wharf Priority Development
Area process and welcome the world-class
facilities offered by the winning bid from Echo
Entertainment’s Destination Brisbane Consortium.
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To further enhance Brisbane’s reputation as an
Asia Pacific economic, cultural and tourism hub,
we staged the inaugural Brisbane Asia Pacific
Film Festival in November 2014 to provide a
community showcase for the films of the Asia
Pacific Screen Awards.
The G20 raised our tourism profile too. In 2014/15,
Brisbane received one million international visitors
for the first time ever, with expenditure reaching
a record high of $1.8 billion. In the same period,
Australian visitors to Brisbane rose by 4.7 per cent
to 5.4 million.
Brisbane Marketing’s G20 leveraging program
positioned Brisbane as a serious player in the
region and firmly branded us as a great place to
live, visit, invest, study and meet.
The program included initiatives like the Brisbane
Global Cafe, the continuation of our Choose
Brisbane international marketing campaign, Team
Brisbane, social media outreach, international
media engagement, city signage, Brisbane
Welcomes the World and more. Widespread and
valuable social media exposure made Brisbane a
hot topic and at one point #BNEglobalcafe was
the number one hashtag in Australia.
Once the Summit ended, our priorities turned
to the future, and through the Lord Mayor’s
Economic Development Steering Committee we
drove the development of the Brisbane 2022 New
World City Action Plan.
This bold plan is a natural progression from
the Window of Opportunity agenda Brisbane
Marketing has set for the past couple of years, and
its creation was our major focus in the second half
of the year.

Other than for the first-time inclusions of both the
South Bank team (22 FTEs) and the Brisbane Asia
Pacific Film Festival staffing (3.5 FTEs), Brisbane
Marketing did well to manage its headcount at
year-end to 7.5 FTEs fewer than the prior year
comparative. However, the inclusion of South
Bank, the Brisbane Asia Pacific Film Festival and
the Brisbane Global Cafe activation resulted in a
25 per cent increase on the 2013/14 salary and
wage cost.
In direct response to Brisbane 2022 New World
City Action Plan, Brisbane Marketing has been
restructured into five new departments –
Corporate Services, Events, Visitor Economy,
Marketing and Communications, and Business
Innovation, Investment, Precinct & Trade
Development.
Each will collaborate closely to deliver on the
seven key economic priorities identified in the
Brisbane 2022 action plan: Brisbane’s Growth
Sectors; Talent and Skills; Diverse Districts
and Productive Precincts; Start-up Ecosystem;
Small and Medium Enterprises; Brisbane Region
Approach; and Team Brisbane.
None of this would be possible without the highly
talented and dedicated Brisbane Marketing
team. I extend my sincere thanks to Chairman Ian
Klug, and the Brisbane Marketing Board for their
leadership and support.
I also want to thank Lord Mayor Graham
Quirk, Finance, Economic Development and
Administration Committee Chair Cr Julian
Simmonds, Brisbane City Council CEO Colin
Jensen and all our members and industry partners.
John Aitken
Chief Executive Officer
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Brisbane Marketing
Highlights of 2014/15
Brisbane Global Cafe
More than 80 international thought-leaders converged
in Brisbane’s City Hall for the two-day curtain-raiser to
the G20 Leaders Summit.
#BNEglobalcafe was the number one hashtag in
Australia during the event, which was attended by 113
media, including 15 international and 14 interstate media
representatives. Bloomberg and BBC signed on as
media partners.

G20 Leveraging program
Brisbane Welcomes the World, Team Brisbane, Choose
Brisbane, international media engagement, Global Youth
Challenge, G20 media toolkit, social media campaign,
Global Flavours, website redevelopment, merchandise,
signage and G20 Soundtrack.
Developed at the request of the Lord Mayor to:
1.

Position Brisbane as a serious player and rising
star in the Asia Pacific

2.

Position Brisbane as one of the world’s
friendliest cities and a great place to live, visit,
invest, study and meet.

Brisbane 2022 New World City
Action Plan
Prepared by the Lord Mayor’s Economic Development
Steering Committee to encapsulate Brisbane’s economic
development strategy for the next seven years.
Brisbane 2022 outlines more than 100
recommendations linked to seven key economic
priorities to grow the city as a globally significant,
regionally-connected and vibrant metropolis.
It was created after a series of forums and meetings
with more than 1000 people including executives,
entrepreneurs, students, government agencies, analysts,
academics and leaders from the private, public and notfor-profit sectors.

Asia Pacific Screen Awards
The region’s highest accolade in film, recognising and
promoting cinematic excellence of the world’s fastestgrowing film region: comprising 70 countries and areas,
4.5 billion people, and responsible for half of the world’s
film output.
In 2014, more than 250 films from 70 countries and areas
vied for nomination across nine award categories.

Brisbane Asia Pacific Film Festival
The Brisbane Asia Pacific Film Festival (BAPFF) was
launched in 2014 to showcase some of the most

outstanding cinema from our region. The 16-day festival
featured the screening of about 60 award-winning
features, documentaries and shorts in a program
packed with gala screenings, special guest appearances,
retrospectives and previews of a selection of the
nominated films from the 8th Asia Pacific Screen Awards.

Major events
A year of wonders including Mercedes-Benz Fashion
Festival, ICC World Cup Cricket, Brisbane Festival, AFC
Asian Cup, Wicked, Brisbane International, American
Ballet Theatre, Bledisloe Cup, Brisbane Racing Carnival,
Cirque Du Soleil: TOTEM, and David Lynch: Between
Two Worlds.

The Wonder of Christmas
Australia’s most extensive free Christmas entertainment
program included giant decorations, sparkling lights,
Christmas markets, South Bank Christmas Carols,
fireworks, Gold Lotto City Hall Light Spectacular and
the Myer Christmas Parade and Pantomime.

Digital Brisbane
Digital Brisbane continues to position Brisbane as
a significant digital city and supports thousands of
small-to-medium businesses through grants, mentoring
face-to-face events and workshops, as well as online
engagement via blog posts, podcasts and video case
studies.

Leisure Tourism
In 2014-15, Brisbane received one million annual
international visitors for the first time ever, with
expenditure reaching a record high of $1.8 billion. There
was a 50 per cent increase in the number of visitors
from India, while numbers from New Zealand, China and
the US were also well up. In the same period, Australian
visitors to Brisbane rose by 4.7 per cent to 5.4 million.

Investment Attraction
The Investment Attraction team continues to pursue
its strategy to attract international capital to Brisbane
across key industry sectors. Over 85 per cent of the
investments over the year came from an international
destination. The team assisted in facilitating and
attracting investment in a further three hotels, adding
649 rooms/apartments to the city’s offering. Overall
the investment attraction team was responsible for
attracting investment that generated $532 million in
economic impact for the city and created 265 new jobs.

10

Brisbane Marketing Pty Ltd

Economic Value to Brisbane
for 2014/15 Financial Year
$1134m
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$1161m
• G20 contribution
not part of
original target.
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$36m
Brisbane Marketing
Total Operating Costs

Investment, Industry
Development & Hotels
Investment Attraction

Budgeted Economic
Benefit to the City

Destination Marketing, Export
& Trade Development

Precinct Development & Attraction

BANWC Strategy

Major Events

Convention Bureau (Incl. Asia)

CBD (Xmas)

Study Brisbane (Incl. Asia)
Leisure Tourism (Incl. Asia)
Asia Pacific Screen Awards/
Brisbane Asia Pacific Film Festival
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Actual Economic
Benefit to the City

• $AUD 195M ($US
170M) represents
international traditional
print and on-line media
value only.
• Does not include
broadcast and social
media values.

Brisbane Marketing Pty Ltd

Year-on-Year Comparison
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$31m

$36m

2013-14

2013-14

2014-15

2014-15

Brisbane Marketing
Total Operating Costs

Actual Economic
Benefit to the City

Brisbane Marketing
Total Operating Costs

Actual Economic
Benefit to the City

Investment, Industry
Development & Hotels
Investment Attraction

Destination Marketing, Export
& Trade Development

Precinct Development & Attraction

BANWC Strategy

Major Events

Convention Bureau (Incl. Asia)

CBD (Xmas)

Study Brisbane (Incl. Asia)
Leisure Tourism (Incl. Asia)
Asia Pacific Screen Awards/
Brisbane Asia Pacific Film Festival
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OUR BOARD
Ian Klug (Chair),
Company Director
Malcolm Hall-Brown,
Company Director
Liz Savage,
Company Director
Adam Penberthy,
Founder and Creative Director – Fresh
John Shepherd,
Managing Partner –
Gallus Partners Pty Limited
Monica Bradley,
Director – Purposeful Capital
Phillip Di Bella,
Founder – Di Bella Coffee
David Askern,
Company Secretary and Chief Legal
Officer with Brisbane City Council

CORPORATE GOVERNANCE
Audit and Risk Management
Committee
The Audit and Risk Management Committee
supports and advises the Board on the Company’s
financial reporting, risk management function,
control environment and legal and regulatory
compliance. It has a clear operating charter and
seeks independent advice where appropriate.
The Board determines membership of the
Committee. The Audit and Risk Management
Committee consists of three Directors, all of whom
are independent.
The Committee meets no less than four times over
a reporting period.
The Audit and Risk Management Committee
comprises:
• Malcolm Hall-Brown (Chair)
• John Shepherd
• Ian Klug (Ex-officio member)
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Committee meetings are also attended by
internal (Assurance Services) and external
auditors, the Chief Executive Officer, the Director
Finance, I.T. and Operations and others, at the
discretion of the Committee.
During the reporting period, the following
functions were reviewed or supported by
Assurance Services:
• Review of Events and Activation Management
(CBD, South Bank, APSA & LMBA)
• Review of Expenditure and Related
Internal Controls
• Assistance with Procurement of I.T. Managed
Services – Cloud Migration and Support
The structure and adequacy of Brisbane
Marketing’s insurances are evaluated every year.
The business risk register is reviewed at least
annually by the Chief Executive Officer and
Director of Finance, I.T. and Operations, and
presented to the Audit and Risk Management
Committee for review and approval.

Human Resource and
Remuneration Committee
The Human Resource and Remuneration
Committee supports and advises the Board in
relation to Brisbane Marketing’s human resource
and remuneration policies and practices.
The Board determines membership of the
Committee. The Human Resource and
Remuneration Committee consists of not fewer
than two Directors, all of whom are independent.
The Committee meets no less than three times
over a reporting period.
The members of the Human Resource and
Remuneration Committee are:
• Liz Savage (Chair)
• Belinda Walters (Ceased October 2014)
• Adam Penberthy (Commenced December
2014)
• Ian Klug (Ex-officio member)
Committee meetings are also attended by the
Chief Executive Officer, the Director Finance, I.T.
and Operations, the Manager, People, Performance
and Culture and others, at the discretion of the
Committee.

Annual Financial Statements
15	Directors’ Report
17	Auditor’s Independence
Declaration
18	Statement of
Comprehensive Income
19	Statement
of Financial Position
20	Statement
of Changes
in Equity
20	Statement of Cash
Flows
21	Notes to and Forming
Part of the Financial
Statements
30	Directors’ Declaration
31	Independent Auditor’s
Report

14

BRISBANE MARKETING PTY LTD

DIRECTORS’ REPORT
The directors present their report together with
the financial report of Brisbane Marketing Pty Ltd
for the financial year ended 30 June 2015 and the
auditor’s report thereon.

Directors
The names of directors in office at any
time during or since the end of the
financial year were:
Ian Klug
Belinda Walters
(Ceased 20/10/2014)

Operating Activities
The deficit from ordinary activities of the
company for the financial year ended 30 June
2015 was $1,187,695, and the financial year ended
2014 was a deficit of $75,580.

Review of Operations
The majority of revenue received by the Company
was by way of grants from the Brisbane City
Council. The majority of expenses incurred
was in relation to labour costs, advertising and
promotional events.

Malcolm Hall-Brown

Future Developments

Phillip Di Bella

The company expects to continue to create
financial and social economic value for the
residents and businesses of Brisbane through
its various business activities. Its direction will
continue to be guided by the Brisbane Economic
Development Plan 2012 - 2032 and the Brisbane
2022 New World City Action Plan.

Liz Savage
Adam Penberthy
Monica Bradley
(Commenced 27/04/2015)
John Shepherd

Principal Activities
The company’s primary operations and
responsibility is to drive long-term social and
economic benefits to Brisbane and the Greater
Brisbane region.

Directors’ Benefits
Related party transactions are disclosed in note 11
of the financial statements.

Company Details
The company is an Australian proprietary
company limited by shares, incorporated and
registered in Brisbane, Queensland.
The Brisbane City Council is the sole shareholder.
The registered address is:
Level 23, Brisbane Square
266 George Street
Brisbane QLD 4000
Australia
The principal place of business is:
Level 8, Roy Harvey House
157 Ann Street
Brisbane QLD 4000
Australia
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BRISBANE MARKETING PTY LTD

DIRECTORS’ MEETINGS
During the year, the number of directors’ meetings and number of meetings attended by each of the
directors of the company were:
Names

Number eligible to attend

Number attended

Ian Klug

11

11

Belinda Walters

4

4

Malcolm Hall-Brown

11

9

Phillip Di Bella

11

7

Liz Savage

11

11

Adam Penberthy

11

11

John Shepherd

11

11

Monica Bradley

3

3

Key Announcements During The Financial Year
On 4 August 2014 City Parkland Transitional Services transitioned 32 employment positions to the
company as part of the event management and activation of the South Bank Parklands. It’s noted that
from this date the company became responsible for all associated staff remuneration and benefits.

Post-Balance Sheet Events
There have been no matters or circumstances that have arisen since the end of the financial year that
have significantly affected or may significantly affect either:		
(i) The entity’s operations in future financial years
(ii) The results of those operations in future financial years; or
(iii) The entity’s state of affairs in future financial years

Auditor’s Independence Declaration
A copy of the auditor’s independence declaration as required under Section 307C of the Corporations
Act 2001 is set out on page 17.		
Signed in accordance with a resolution of the directors.

..…………..........................

..…………..........................

Ian Klug
Chairman

Malcolm Hall-Brown
Director

30/9/2015

30/9/2015
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BRISBANE MARKETING PTY LTD

AUDITOR’S INDEPENDENCE DECLARATION
To the Directors of Brisbane Marketing Pty Ltd
This auditor’s independence declaration has been provided pursuant to Section 307C of the

Corporations Act 2001.

Independence Declaration
As lead auditor for the audit of Brisbane Marketing Pty Ltd for the year ended 30 June 2015, I declare
that, to the best of my knowledge and belief, there have been –			
a) no contraventions of the auditor independence requirements of the Corporations Act 2001 in relation
to the audit; and
b) no contraventions of any applicable code of professional conduct in relation to the audit.			
					

..…………..........................
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C J WEH FCPA

Queensland Audit Office

(As Delegate of the Auditor-General of Queensland)

Brisbane

BRISBANE MARKETING PTY LTD

STATEMENT OF COMPREHENSIVE INCOME
FOR THE YEAR ENDED 30 JUNE 2015
Note

2015
$

2014
$

REVENUE

Ticket sales through Visitor Information Centre
Advertising, sponsorship and membership income
Grants, subsidies and sponsorships - Brisbane City
Council

11c

Grants, subsidies and sponsorships - Other
Interest income
Other income
Total Revenue - Core Operating Activities

1,953,322

2,240,1 1 8

5, 24 1 , 1 79

4,412,346

24,358,736

22,214,172

1,944,304

1,626,679

148,232

268,896

980,239

483,658

34,626,012

31,245,869

13,506,830

10,756,486

EXPENSES

Employee expenses

3

Materials and services
Advertising and publications
Business development expenses

4

Depreciation and amortisation
Auditing fees - Queensland Audit Office (audit of
accounts)
Auditing fees - Brisbane City Council (internal audit)
Other expenditure
Total Expenses
Net Deficit

11c

6,046,400

5,473,541

10,901,130

9,403,084

5 ,1 39 ,1 1 7

5,424,094

1 53,229

146,820

1 9,200

22,000

3,992

52,043

43,809

43,381

35,813,707

31,321,449

(1,187,695)

(75,580)

The above Statement of Comprehensive Income should be read in conjunction with the notes to and
forming part of the financial statements set out on the attached pages.
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BRISBANE MARKETING PTY LTD

STATEMENT OF FINANCIAL POSITION
AS AT 30 JUNE 2015
Note

2015
$

2014
$

CURRENT ASSETS
Cash and cash equivalents

5

Trade and other receivables
Inventories
Prepayments
Total Current Assets

3,150,621

4,588,918

1,513,079

667,832

7,166

5,633

380,559

114,932

5,051,425

5,377,315

NON CURRENT ASSETS
Plant and equipment
Intangible assets
Total Non Current Assets
Total Assets

189,998

235,713

36,802

110,405

226,800

346,118

5,278,225

5,723,433

2,581,561

2,606,545

137,605

104,134

CURRENT LIABILITIES
Trade and other payables

6

Provisions for employee benefits
Deferred income

7

Total Current Liabilities

1,102,958

5 86,107

3,822,124

3,296,786

NON CURRENT LIABILITIES
Provisions for employee benefits

267,871

50,722

Total Non Current Liabilities

267,871

50,722

4,089,995

3,347,508

1,188,230

2,375,925

1

1

1,188,229

2,375,924

1,188,230

2,375,925

Total Liabilities

Net Assets
SHAREHOLDER’S EQUITY
Contributed equity
Retained earnings
Total Shareholder's Equity

8

The above Statement of Financial Position should be read in conjunction with the notes to and forming
part of the financial statements set out on the attached pages.
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BRISBANE MARKETING PTY LTD

STATEMENT OF CHANGES IN EQUITY
FOR THE YEAR ENDED 30 JUNE 2015
2015

Note

Contributed
Equity
$

Retained
Profits
$

Total
$

Balance at beginning of year

1

2,375,924

2,375,925

Net Deficit

-

(1,187,695)

(1,187,695)

Dividend Paid

-

-

-

8

1

1,188,229

1,188,230

Note

Contributed
Equity
$

Balance at Year End

2014

Retained
Profits
$

Total
$

Balance at beginning of year

1

3,651,504

3,651,505

Net Deficit

-

(75,580)

(75,580)

Dividend Paid

-

(1,200,000)

(1,200,000)

1

2,375,924

2,375,925

Balance at Year End
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The above Statement of Changes in Equity should be read in conjunction with the notes to and forming
part of the financial statements set out on the attached pages.

STATEMENT OF CASH FLOWS
FOR THE YEAR ENDED 30 JUNE 2015
Note

2015
$

2014
$

CASH FLOWS FROM OPERATING ACTIVITIES
Cash receipts from customers
Proceeds from subsidies and grants
Interest received

11,253,452

10,228,505

26,303,040

23,840,851

148,232

268,896

Cash payments in the course of operations

(37,630,780)

(35,442,323)

GST paid to the Australian Taxation Office

(1,478,199)

(1,036,305)

(1,404,255)

(2,140,376)

Acquisitions of plant and equipment

(34,042)

(39,623)

Net Cash Flows used in investing activities

(34,042)

(39,623)

Dividend paid

-

(1,200,000)

Net Cash Flows used in financing activites

-

(1,200,000)

(1,438,297)

(3,379,999)

4,588,918

7,968,917

3,150,621

4,588,918

Net Cash Flows used in operating activities

9

CASH FLOWS FROM INVESTING ACTIVITIES

CASH FLOWS FROM FINANCING ACTIVITIES

NET DECREASE IN CASH HELD
Cash at the beginning of the year
Cash at the end of the year

5

The above Statement of Cash Flows should be read in conjunction with the notes to and forming part of
the financial statements set out on the attached pages.
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OF THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 30 JUNE 2015
1. Basis of Preparation
The financial report is a general purpose financial report which has been prepared in accordance with the
requirements of the Australian Accounting Standards Board and Interpretations (AASBs) and the Corporations
Act 2001.
The financial statements were authorised for issue by the directors on 30 September 2015.
The financial report is prepared on an accruals basis. Except where stated, the historical convention is used.
The accounting policies have been consistently applied, unless otherwise stated. The company is a not-forprofit entity.
Amounts included in the financial statements and directors’ report have been rounded off to the nearest dollar.
Comparative information has been restated where necessary to be consistent with disclosures in the current
reporting period.

2. Statement of Significant Accounting Policies
The following is a summary of the material accounting policies adopted by the company in the
preparation of the financial report.
(a) Income Tax
The company is a state body as defined under the Income Tax Assessment Act 1936 and is exempt from
Commonwealth taxation with the exception of Fringe Benefits Tax and Goods and Services Tax.
Fringe Benefits Tax and Goods and Services Tax are the only taxes accounted for by the Company.
(b) Goods and Services Tax
Revenues, expenses, intangibles, plant and equipment are recognised net of the amount of Goods and
Services Tax (GST), except where the amount of GST incurred is not recoverable from the Australian Tax
Office (ATO). In these circumstances the GST is recognised as part of the cost of acquisition of the
asset or as part of an item of the expense.
Receivables and payables are stated with the amount of GST included.
The net amount of GST recoverable from, or payable to, the ATO is included as a current asset or
liability in the Statement of Financial Position.
Cash flows are included in the Statement of Cash Flows on a gross basis. The GST components of cash
flows arising from investing and financing activities which are recoverable from, or payable to, the ATO
are classified as operating cash flows.
(c) Revenue
Grants and subsidies that are non-reciprocal in nature are recognised as revenue in the year in which the
company obtains control over them (control is generally obtained at the time of receipt). Where grants and
subsidies are received that are reciprocal in nature, revenue is progressively recognised as it is earned,
according to terms of the funding agreements.
(d) Cash and Cash Equivalents
Cash and cash equivalents include cash on hand, deposits held at call with banks, other short-term
highly liquid investments with original maturities of three months or less.
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(e) Employee Benefits
Employee benefits relate to amounts expected to be paid to or on behalf of employees for wages
earned, bonuses, annual leave, long service leave, workers’ compensation and superannuation.
Accrued annual leave represents the amount which the company has a present obligation to pay,
resulting from employees’ services provided up to balance date. The accrual has been calculated based
on remuneration rates expected to be paid when the liability is settled and includes related on-costs.
The provision for long service leave represents the present value of the estimated future cash outflows
to be made by the company resulting from employees’ services provided up to balance date. The value
of the liability is calculated using current pay rates and projected future increases in those rates and
includes related employee on-costs. The estimates are adjusted for the probability of the employees
remaining in the company’s employment or other associated employment which would result in the
company being required to meet the liability. Adjustments are then made to allow for the proportion of
the benefit earned to date, and the result is discounted to present value.
Contributions are made by the company to an employee superannuation fund and are charged as an
expense when incurred.
(f) Trade and Other Receivables
Receivables are due for settlement in 30 days and are carried at amounts due. The collectability is
assessed at period end and an allowance is made for impairment if required. As at 30 June 2015 and
2014, there were no impaired trade & other receivables.				
(g) Trade and Other Payables
Creditors and accruals represent liabilities for goods and services provided to the company prior to
the end of the financial year and which are unpaid. These amounts are unsecured and are usually paid
within 30 days from statement.				
(h) Financial Instruments
Recognition
Financial assets and financial liabilities are recognised in the Statement of Financial Position when the
company becomes party to the contractual provisions of the financial instrument.
Classification
Financial instruments are classified and measured as follows:
-Cash and cash equivalents - held at fair value through profit or loss
-Receivables - held at amortised cost
-Payables - held at amortised cost
(i) Accounting Estimates and Judgements
The preparation of financial statements necessarily requires the determination and use of certain critical
accounting estimates, assumptions, and management judgements that have the potential to cause a
material adjustment to the carrying amounts of assets and liabilities within the next financial year. Such
estimates, judgements and underlying assumptions are reviewed on an ongoing basis. Revisions to
accounting estimates are recognised in the period in which the estimate is revised and in future periods as
relevant estimates, judgements and underlying assumptions are reviewed on an ongoing basis. Revisions
to accounting estimates are recognised in the period in which the estimate is revised and in future periods
where relevant.
Estimates and assumptions that have potential significant effects are outlined in the following financial
statements notes:
Depreciation and Amortisation
Provision for Employee Benefits
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(j) New and Revised Accounting Standards
At the date of authorisation of the financial report, the expected impacts of new or amended Australian
Accounting Standards with future commencement dates are as set out below.
AASB 15 Revenue from Contracts with Customers will become effective from reporting periods
beginning on or after 1 January 2017. This standard contains much more detailed requirements for the
accounting for certain types of revenue from customers. Depending on the specific contractual terms,
the new requirements may potentially result in a change to the timing of revenue from sales of the
company’s goods and services, such that some revenue may need to be deferred to a later reporting
period to the extent that the Company has received cash but has not met its associated obligations
(such amounts would be reported as a liability (unearned revenue) in the meantime). The company is
yet to complete its analysis of current arrangements for sale of its goods and services, but at this stage
does not expect a significant impact on its present accounting practices.
AASB 9 Financial Instruments and AASB 2014-7 Amendments to Australian Accounting Standards
arising from AASB 9 (December 2014) will become effective from reporting periods beginning on or
after 1 January 2018. The main impacts of these standards on the company are that they will change
the requirements for the classification, measurement, impairment and disclosures associated with the
company’s financial assets. AASB 9 will introduce different criteria for whether financial assets can be
measured at amortised cost or fair value.				

2015
$

2014
$

3. Employee Expenses
Salaries & Wages

9,834,690

8,091,552

Temporary Staff

680,775

439,837

Superannuation

991,173

795,366

1,074,655

645,673

8,423

14,512

Annual Leave and Long Service Leave
Workers Compensation
Fringe Benefits Tax

122,899

153,095

Payroll Tax

490,660

431,555

Other Employee Expenses

303,555

184,896

13,506,830

10,756,486

118

102

Market Research

577,832

602,875

Event Activation

2,725,429

2,754,831

Event Contractors

1,005,630

1,403,668

Event Performers

813,376

642,214

Other Event Costs

16,850

20,506

5,139,117

5,424,094

Number of full-time equivalent employees at year end

4. Business Development Expenses
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2015
$

2014
$

5. Cash and Cash Equivalents
Cash on Hand

3,300

3,000

Cheque Account

1,079,087

232,201

QTC - Capital Guaranteed Fund

Cash at Bank
1,553,720

3,864,920

Visitor Information Centre Trust Account

173,701

125,666

CBA - Australia TradeCoast

340,813

363,131

3,150,621

4,588,918

Excess funds are invested in the Queensland Treasury Corporation (QTC) Capital Guaranteed Cash Fund
Account. Based on financial instruments held at 30 June 2015, a 1% increase or decrease in market interest
rates would have an impact of $31,506 (2014: $45,889) on the Company’s Statement of Comprehensive
Income.

6. Trade and Other Payables
Trade Creditors

1,345,958

1,433,330

Other Creditors

608,370

764,983

Employee Benefits

627,233

408,232

2,581,561

2,606,545

Trade and other payables are not interest bearing with maturity dates of less than one (1) year.

7. Deferred Income
Services proportionately rendered

584,009

360,351

Membership subscriptions in advance

322,021

110,589

Event deposits received

196,928

115,167

1,102,958

586,107
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2015
$

8.

2014
$

Retained Earnings

The company’s retained earnings are subject to a number of restrictions from third parties which limit amounts available for
distribution and/or execution to specific activities for which they were received.

(i) Retained Earnings - Convention Bids
These funds are held in restrictive retained earnings for incentives offered to conferences in future financial years. The
decisions on whether the conferences will be held in Brisbane are still pending a final approval and do not constitute a
liability as at 30 June.		

Balance at the beginning of year

310,774

107,039

Current period expenditure

(165,849)

(83,426)

Current period revenues

129,500

287,161

Balance at end of year

274,425

310,774

(ii) Retained Earnings - Brisbane Convention & Visitors Bureau
Contributions from Brisbane Convention & Visitors Bureau Limited. These funds are to be held in restricted retained
earnings, reserved for future operational activities within the convention attraction industry.		

Balance at the beginning of year

56,537

99,537

Current period expenditure

-

(43,000)

Current period revenues

-

-

56,537

56,537

Balance at end of year
(iii) Retained Earnings - Australia TradeCoast Limited

The company was assigned the responsibilities for strategic projects within the Australia TradeCoast precinct. These
funds are held in restricted retained earnings, reserved for future promotional and development activities within the
Australia TradeCoast precinct.

Balance at the beginning of year

362,329

452,368

Current period expenditures

(31,146)

(95,978)

Current period revenues
Balance at end of year

7,797

5,939

338,980

362,329

(iv) Retained Earnings - Asia Pacific Screen Awards Film Fund
These are funds held in restricted retained earnings for Motion Picture Association film grant recipients. Recipient
entitlements relating to these grant funds were not firm at 30 June, and therefore no liability existed at year-end.

Balance at the beginning of year
Reallocation of funds for the year
Current period expenditure
Current period revenues
Balance at end of year
(v) Retained Earnings - Queen Street Mall Levy

25

142,500

-

-

69,848

(4,373)

(127,348)

-

200,000

138,127

142,500
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2015
$

2014
$

These funds have been received from the Queen Street Mall Levy and are reserved for promotional and activation activities
within the Queen Street Mall precinct.

Balance at the beginning of year
Current period expenditure
Current period revenues
Balance at end of year

152 ,141

-

(3,321,528)

(3,353,120)

3,169,387

3,505,261

-

152,141

(vi) Retained Earnings - Lord Mayor’s Budding Entrepreneurs
Grant Program
These are funds held in restricted retained earnings for the Lord Mayor’s Budding Entrepreneurs Grant program grant
recipients. Recipient entitlements relating to these grant funds were not firm at 30 June, and therefore no liability existed at
year-end.

Balance at the beginning of year

-

-

Current period expenditure

(13,412)

-

Current period revenues

25,000

-

Balance at end of year

11,588

-

Total Restricted Retained Earnings

819,657

1,024,281

Unrestricted Retained Earnings

368,572

1,351,643

1,188,229

2,375,924

(1,187,695)

(75,580)

153,229

146,820

131

927

(845,247)

7,029

Total Retained Earnings

9. Cash Flow Information
Reconciliation of deficit to the net cash flows used in
operating activities:
Net (Deficit)
Non-cash flows in deficit from ordinary activities
Depreciation & amortisation
Write-off of assets
Changes in assets and liabilities
(Increase)/decrease in
Trade and other receivables
Inventories

(1,533)

3,810

(265,627)

6,713

Trade payables and other payables

(24,984)

(2,291,395)

Deferred income

516,851

3,006

Provisions

250,620

58,294

(1,404,255)

(2,140,376)

Prepayments
Increase/(decrease) in

Net cash flows used in operating activities
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10. Segment Reporting
The company operates predominantly in one geographical segment and one industry segment as
Brisbane’s economic development board.

11. Related Party Transactions
Directors
The names of persons who have held the office of director during the year are:
Ian Klug

Belinda Walters

Adam Penberthy

Malcolm Hall-Brown

John Shepherd

Liz Savage

Phillip Di Bella

Monica Bradley
2015
$

2014
$

(a) Directors’ remuneration
Directors’ Fees
Superannuation

218,474

222,375

14,008

14,095

232,482

236,470

1,875,426

1,671,664

10

9

(b) Key management personnel remuneration
Senior Management Team - Employee remuneration for the
period ended 30 June 2015, as described in Note 2 (e).
Number of Senior Management Positions
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2015
$

2014
$

11. Related Party Transactions (continued)
(c) Transactions with the Brisbane City Council and its controlled entities,
the ultimate and Australian controlling entity
During the year, Brisbane City Council and City Parklands Transition Services Pty Ltd, provided grants
and subsidies to Brisbane Marketing Pty Ltd with a total value of $24,358,736 (2014: $22,214,172).
In addition, the amounts for goods and/or services supplied by Brisbane City Council and City
Parklands Transition Services Pty Ltd, based on normal commerical terms and conditions to the
company were as follows:				
Contract staff and services
Advertising

317,770

213,838

2,324,463

2,036,151

16,139

16,008

Insurance services
Internal audit services

3,992

52,043

Labour hire

11,436

26,484

Legal services

25,312

10,900

5,649

7,594

-

47,475

Promotional services

30,000

15,000

Tickets - City Sights Tours

24,998

86,271

-

33,882

8,423

14,512

170,933

98,012

2,939,115

2,658,170

Parking
Market research

Venue hire
Work cover costs
Lease 157 Ann Street, Brisbane

(d) Transactions with directors/officers/related parties
Director

Related Party

Transaction

John Shepherd

Brisbane Racing Club

Conventions Bureau Membership

Ian Klug

Brisbane Festival

Sponsorship

Purchases
$

-

1,814

150,000

-

Events Staffing Support
Phillip Di Bella

Sales
$

18,217

Di Bella Coffee

Membership & Participation Fees

-

541

Griffith University

Membership & Participation Fees

-

18,307

Promotional Services

15,513

-

165,513

38,879

12. Events Subsequent to Reporting Date				
There have been no matters or circumstances that have arisen since the end of the financial year that
have significantly affected or may significantly affect either:
(i) The entity’s operations in future financial years
(ii) The results of those operations in future financial years; or
(iii) The entity’s state of affairs in future financial years
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13. Contingencies				
As at 30 June 2015 the company had no material contingencies.
2015
$

2014
$

14. Commitments
(a) Lease Rental Commitments
The operating lease rentals of property, plant and equipment contracted for as at 30 June 2015 but
not provided in the financial statements are payable as follows:		
Not later than 1 year
Later than 1 year but not later than 5 years

628,290

720,5 1 9

1,463,732

2,234,002

2,092,022

2,954,521

47,362

47,362

142,085

189,446

189,447

236,808

(b) Contractual Commitments in respect of Operating Expenditure
Contractual commitments as at 30 June 2015 but not provided for in
the financial statements are payable as follows:
Not later than 1 year
Later than 1 year but not later than 5 years

15. Economic Dependency
The company’s activities are dependent upon grant funding from the Brisbane City Council. Funding
support has been agreed to by the Council for the 2015-2016 financial year.
2015
$

16.

2014
$

Administered Funds

In 2011/12 a separate bank account (CBA - City Bid Fund Joint Account) was set up, and is
administered by the company on behalf of the members of the fund. These funds are not included in
this financial report as they are trust monies. The Queensland Audit Office performs an audit of these
trust transactions as part of the overall audit of the company.
Opening Cash Balance

2,032,440

1,870,003

Contributions received

2 61 ,660

274,270

60,224

74,232

Interest earned
Conferences supported
Closing Cash Balance
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(226,321)

(186,065)

2,128,003

2,032,440
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DIRECTORS’ DECLARATION

In the opinion of the directors of Brisbane Marketing Pty Ltd:

1. T
 he financial statements and notes, as set out on pages 18 to 29, are in accordance with the
Corporations Act 2001, including:
a) g
 iving a true and fair view of the company’s financial position as at 30 June 2015 and of its
performance for the year ended on that date; and		
	b) complying with Australian Accounting Standards (including the Australian Accounting
Interpretations) and the Corporations Regulations 2001.
2. There are reasonable grounds to believe that the company will be able to pay its debts as and when
they become due and payable.
This declaration is made in accordance with a resolution of the Board of Directors.
On behalf of the Board		

..…………..........................

..…………..........................

Ian Klug
Chairman

Malcolm Hall-Brown
Director

30/9/2015

30/9/2015
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INDEPENDENT AUDITOR’S REPORT
To the Members of Brisbane Marketing Pty Ltd.
Report on the Financial Report
I have audited the accompanying financial report of Brisbane Marketing Pty Ltd, which comprises the statement of
financial position as at 30 June 2015, the statement of comprehensive income, statement of changes in equity and
statement of cash flows for the year then ended, notes comprising a summary of significant accounting policies and
other explanatory information, and the directors’ declaration.

Directors’ Responsibility for the Financial Report
The directors are responsible for the preparation of the financial report that gives a true and fair view in accordance
with Australian Accounting Standards and the Corporations Act 2001. The directors’ responsibility also includes such
internal control as the directors determine is necessary to enable the preparation of the financial report that gives a
true and fair view and is free from material misstatement, whether due to fraud or error.

Auditor’s Responsibility
My responsibility is to express an opinion on the financial report based on the audit. The audit was conducted in
accordance with the Auditor-General of Queensland Auditing Standards, which incorporate the Australian Auditing
Standards. Those standards require compliance with relevant ethical requirements relating to audit engagements and
that the audit is planned and performed to obtain reasonable assurance about whether the financial report is free
from material misstatement.
An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial
report. The procedures selected depend on the auditor’s judgement, including the assessment of the risks of material
misstatement of the financial report, whether due to fraud or error. In making those risk assessments, the auditor
considers internal control relevant to the entity’s preparation of the financial report that gives a true and fair view in
order to design audit procedures that are appropriate in the circumstances, but not for the purpose of expressing an
opinion on the effectiveness of the entity’s internal control, other than in expressing an opinion on compliance with
prescribed requirements. An audit also includes evaluating the appropriateness of accounting policies used and the
reasonableness of accounting estimates made by the directors, as well as evaluating the overall presentation of the
financial report.
I believe that the audit evidence obtained is sufficient and appropriate to provide a basis for my audit opinion.

Independence
The Auditor-General Act 2009 promotes the independence of the Auditor-General and all authorised auditors. The
Auditor-General is the auditor of all Queensland public sector entities and can be removed only by Parliament.
The Auditor-General may conduct an audit in any way considered appropriate and is not subject to direction by
any person about the way in which audit powers are to be exercised. The Auditor-General has for the purposes
of conducting an audit, access to all documents and property and can report to Parliament matters which in the
Auditor-General’s opinion are significant.
In conducting the audit, the independence requirements of the Corporations Act 2001 have been complied with.
I confirm that the independence declaration required by the Corporations Act 2001, which has been given to the
Directors of Brisbane Marketing Pty Ltd, would be in the same terms if given to the Directors as at the time of this
auditor’s report.

Opinion
In my opinion, the financial report of Brisbane Marketing Pty Ltd is in accordance with the Corporations Act 2001,
including (i) giving

a true and fair view of the company’s financial position 30 June 2015 and of its performance for
the year ended on that date; and
(ii) complying with Australian Accounting Standards and the Corporations Regulations 2001.
Other Matters - Electronic Presentation of the Audited Financial Report
Those viewing an electronic presentation of these financial statements should note that audit does not provide
assurance on the integrity of the information presented electronically and does not provide an opinion on any
information which may be hyperlinked to or from the financial statements. If users of the financial statements are
concerned with the inherent risks arising from electronic presentation of information, they are advised to refer to the
printed copy of the audited financial statements to confirm the accuracy of this electronically presented information.

..…………..........................
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